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CABLEU RELEASES 1ST ANNUAL INDUSTRY REPORT CARD

CableU Report Card Offers In-depth Look at Both the Programming and Audience Trends of the 30 Leading U.S. Cable Networks 

NORWALK, CT, FEBRUARY 18, 2008 — CableU, a subscription-based online service that monitors and analyzes cable network performance and programming trends, has released its first annual CableU Report Card, an unbiased programming and audience report of the state of the industry. 

The report spotlights the CableU Top 30, the cable networks that offer the most opportunity for independent producers; the strongest competition to broadcast network programmers and the most in-depth source of non-fiction programming for international programmers and buyers.

“Our goal is to provide our clients with an analytical tool that identifies each of the CableU Top 30’s strengths and weaknesses as well as each network’s audience and programming trends,” commented CableU’s President and CEO Gary Lico. “With cable now out-distancing broadcast audiences with regards to original programming of all genres, this information represents a competitive advantage for programmers, producers and marketers looking to succeed in this rapidly expanding content arena.”  
Mr. Lico added, “We believe the CableU Report Card will provide a unique competitive analysis for buyers and sellers who need more and unbiased information on the burgeoning category.”
Each of the CableU Top 30 networks 2006/207 performances was evaluated against a set of classic metrics: distribution household ratings audience share and median age. Each metric was then divided by terciles (thirds) to determine where each network ranks against the competition. Beyond the numbers, the CableU analysts developed a proprietary summary of programming successes and failures as well as unique insights as to the past and potential performances of the individual networks.

Overall, Mr. Lico reports that there is optimism about the future of cable network programming. “Based on the performance and programming investment we have seen from many of the networks this year, new programs were successfully introduced, many of which defined or re-defined networks’ strategies.”
(more…)
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“The formula for success is simple,” he added. “The best performing networks had the deepest and widest program inventory which was consistently schedule and heavily advertised and promoted.”



In general, programming that succeeded included crime, original drama, comedy, paranormal, property, wedding and makeovers (personal and home). Less successful were off-net and Pay TV acquisitions, networks that strayed to far from their core brands, stripping programming across the week and inconsistent scheduling.

About CABLEready
CABLEready (www.cableready.net), based in Norwalk, CT, is the television industry’s premier independent program representation firm with clients located across the globe. Established in 1992 to represent existing program libraries, develop original program ideas and series franchises, CABLEready has licensed more programs to U.S. cable networks than any other program distributor.  Its successes include INSIDE THE ACTORS STUDIO, a hit on Bravo in the U.S. and airing in more than 100 countries worldwide; FORENSIC FILES, Court TV’s top-rated and longest-running series; and countless other series and specials. CABLEready is the exclusive international distributor for such global factual programming brands as New York Times Television and TV Guide Network.  CABLEready also distributes programs on behalf of Lionsgate, Weather Channel, and TruTV (formerly Court TV). 

Inc. Magazine named CABLEready as one of America's 5000 fastest growing private companies and the 2nd highest ranked TV programming company in 2007. 

About Cynopsis
Cynopsis is a free daily trade publication for the television industry that launched on April 2, 1997, as a simple internal memo. Today there are four daily early morning editions - Cynopsis, Cynopsis: Kids,  Cynopsis: International and Cynopsis Digital, sent via email by 5am daily to a combined total subscriber base of more than 180,000 in over 25 countries; a Daily Video Podcast and audio podcasts; and one weekly - Cynopsis: Weekender, which comes out on Thursday mornings. As always, Cynopsis is a free subscription. For more information, check out www.cynopsis.com.
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